
Offering and Values
Customers have different needs at different
times and the variety of Tesco pillar brands
gives them a real choice. Finest*, Value,
Healthy Living, Free From, Fairtrade and
Organics offer variety and choice for
customers on every trip to their local store.

But it’s not just food that provides great
choice and value at Tesco. The company’s
commitment to be as strong in non-food as
food, is growing year-on-year.

Tesco knows its success depends on
people, both customers and employees. Its

the more recently introduced Sports for
Schools and Clubs, which encourage
children to try new sports and get fit.

Innovations and Promotions
Customers are more focused than ever
before on health and Tesco is striving to
make its existing range of products healthier
by reducing fat, salt and sugar and
introducing a new labelling system showing
the levels of each, per serving, in its own-
brand products, a first in the UK. 

Last year Tesco also became the first
supermarket to deliver a ‘Kitchen Cupboard
guarantee’ on ready meals, meaning that
only ingredients found in your kitchen
cupboard are used in them. Further
commitments to healthy eating include a
new range of products for children and a
Wholefoods brand focusing on pulses, nuts,
brown rice and dried fruit.

Tesco’s popular advertising campaign
featuring Dotty – the mother of all shoppers
– took Tesco directly into millions of homes,
highlighting the company’s commitment to
customers and service through a series of
comic situations. 

As the business grew from selling just
groceries to everything from mobile phones
to loans, a campaign was needed that
represented the changing face of the brand.
The new ‘Every Little Helps’ campaign
currently features 32 celebrity voiceovers
highlighting every aspect of the Tesco
offering. The voice has become more
conversational and the business more
transparent, hence: ‘Bags. We'll pack yours,
so you don't tell us to pack ours – Tesco,
Every Little Helps.’

Market Context
One of Tesco’s key strengths is its ability 
to adapt and innovate and keep ahead of
the game in one of the most competitive
markets in the world. In recent years 

‘Every Little Helps’, a simple phrase, but one that underpins everything that Tesco, the
UK’s leading supermarket, stands for. Those three little words are embedded in the
company culture, from shop floor to boardroom, and this ethos is what sets the
company apart from its peers in a highly competitive industry.

www.tesco.com

and has just opened its first store exclusively
for online deliveries. There are no customers,
just staff assembling orders and relieving the
strain on busy stores.

Overseas, Tesco focuses on being number
one in a country rather than building sales
across several countries and letting local
markets dictate what they offer. This has
proved successful for Tesco internationally
and it is now planning a move into the US
with a new convenience format, launching
on the West Coast in 2007.

Tesco’s recent accolades include being
voted ‘Britain’s Most Admired Company’ by
Management Today magazine, as well as the
‘Most Parent Friendly’ store for the third year
running by Tommy’s The Baby Charity, and
being ranked first for Social Responsibility by
Fortune Magazine.

core purpose is ‘to create value for
customers to earn their lifetime loyalty’ and
this is backed by two values – ‘No one tries
harder for customers’ and ‘Treat people how
we like to be treated’. These Tesco values
run through every part of the business and
staff are recognised and rewarded for ‘living’
them in their everyday jobs.

Tesco’s core values drive everything 
the company does, including its Community
Programme, where the company takes 
a leading role in making a positive
contribution to society by acting fairly,

honestly and responsibly and by being a
good neighbour.

Like its customers, Tesco cares about the
environment and last year the company
opened its first ‘energy efficient store’ in
Diss, Norfolk, and a second opened in
Swansea in April 2006.

It recently announced a £100 million fund
to develop innovative and sustainable
environmental technology, such as wind and
solar power and to boost recycling.  

A further positive contribution is Tesco’s
popular Computer for Schools campaign and

Things you didn’t know 
Tesco is the UK’s largest private sector
employer with 260,000 employees.

Tesco sell more lottery tickets than
anything else.

Tesco’s Value brand is the biggest
grocery brand in the UK, bigger than
Coca-Cola and Walkers.

Tesco now has 58% of its selling
space overseas.
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Tesco has expanded into non-food and
retailing services. 

The Tesco Express convenience store
links local convenience with world class
distribution and supply chain management.
By providing cheaper prices and great
product ranges, customers are being drawn
back to their local neighbourhoods and car
journeys are being reduced.

Achievements and Future Prospects
In 1997 Tesco announced its 10 year growth
plan to develop a strong core business; to be
as big in non-food as in food; to develop a
profitable retailing services business and to
be as strong internationally as domestically.
The strategy delivered clear results and Tesco
now has a well-established non-food offering,
which is popular with customers. 

Tesco.com, Telecoms and Tesco Personal
Finance are established brands that offer
customers simplicity and value in markets
that can often be complicated.

Tesco Telecoms has grown rapidly to
encompass 1.5 million customers, while
Tesco.com handles 200,000 orders a week
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1919
Tesco is born as
Jack Cohen invests
his serviceman’s
gratuity of just £30
in a grocery stall. 

1929
Cohen opens the
first Tesco store in
London.

1947
Cohen opens the
first self-serve
Tesco and the
company goes
public.

1993
The Tesco Value
brand is launched.

1995
The Tesco Clubcard
is launched.

1997
Terry Leahy takes
over as Chief
Executive from Lord
MacLaurin. 

Tesco Personal
Finance is launched. 

1999
Tesco.com is born
out of an idea to
make it easier to
shop for people who
find it hard to get to a
supermarket. It is
now the world’s
largest online grocer.

2003
Tesco launches Tesco
Telecoms, a joint
venture with O2.

2006
Tesco operates in 
12 markets in
Europe and Asia.  



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 10%)
  /CalRGBProfile (Apple RGB)
  /CalCMYKProfile (U.S. Sheetfed Coated v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo true
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Preserve
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 350
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.28286
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 350
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.28286
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1800
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.33278
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308030d730ea30d730ec30b9537052377528306e00200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /FRA <>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /ENU <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


